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Table 3: Global rankings, 2014

ECONOMIC PARTICIPATON
OVERALL AND OPPORTUNITY EDUCATIONAL ATTAINM ENT HEALTH AND SURVIVAL POLITICAI
Country Rank Soore Rank Soore Rank Score Rank Soore Rank

iela nd 1 0.8594 7 0.8169 1 1.0000 128 09654 1

0.7859 1.0000

Rwanda* 7 0.7854 25 0.7698 114 0.9289 118 0.9667 6

1.0000

Spain 29 07325 84 0.6470 44 0.9973 a7 09719 23
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Hillary Clinton W Follow |
@HilaryClinton | '

Equal pay, paid leave, childcare: These arent just “women's
Issues," they're family issues and economic growth issues.
#DemDebate

4:42 AM - 14 Oct 2015
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McKinsey&Company

Women Matter

Client Semvice

Insights & Publications

About Us Our research focuses on the business and economic case for gender diversity

P and what companies can do to achieve equality at all levels.

Careers
Latest research

Global Locations

How advancing women’s
equality can add $12

trillion to global growth

Learn more =







EYBuildinq a better
working world

Women. Fast forward

Accelerating women’s advancement is not just a fairness argument;
it's also an economic imperative that creates higher growth, increased
prosperity and stronger communities.

I's already been too long.

We aren’t going to wait 80 years to achieve global gender parity, and we call upon
others to accelerate their efforts, too.

The latest from our programs
B Where will you find your next leader?

® A common denominator among C-suite
women?

B Follow our curated feed about gender
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Sodexo Group

sodex*é

QUALITY OF LIFE SERVICES

A | GROUP | SERVICES CAREERS FINANCE MEDIA

Home > Corporate Responsibility > Diversity and Inclusion > How we act

Diversity and Inclusion: how we act alns & B

At Sodexo we work around five pillars — gender, generations, disability, ethnical origins | am Sodexo
and LGBT - to foster a culture that embraces differences and celebrates unique ideas,
perspectives, experiences and talents

Diversity training

Pr ing ing employ Partnerships for
mentoring network groups diversity
2 H 7
As we strive to challenge stereotypes and disseminate the business case To us, diversity isn't an abstract concept. It is one
for diversity, we believe itis crucial to train all managers and employees. of the keys that make the success of our company.

Spirit of
INCLUSION
Sodexo USA's diversity learning strategy offers awareness training and
skills building labs on topics ranging from generations in the workplace to » lore videos
cross-cultural communications.



Pop Finance:

Investment Clubs and the New Investor
Populism

Brooke Harrington

Paperback | 2010 | $31-85 | ($22.37) / £24-95 | (£15.37) | ISBN:

9780691145860
264 pp. | 6 x 9| 7 halftones. 1 line illus. 23 tables.

~Add to Shopping Cart

eBook | ISBN: 9781400824571 |
Our eBook editions are available from these online vendors

Reviews | Table of Contents
Chapter 1 [HTML] or [PDF] =

Google full text of this book:
GO

During the 1990s, the United States underwent a dramatic transformation: investing in stocks, once the
province of a privileged elite, became a mass activity involving more than half of Americans. Pop Finance
follows the trajectory of this new market populism via the rise of investment clubs, through which millions of
people across the socioeconomic spectrum became investors for the first time. As sociologist Brooke
Harrington shows, these new investors pour billions of dollars annually into the U.S. stock market and hold
significant positions in some of the nation’s largest firms. Drawing upon Harrington's long-term observation of
investment clubs, along with in-depth interviews and extensive survey data, Pop Finance is the first book to
examine the origins and impact of this mass engagement in investing.

One of Harrington's most intriguing findings is that gender-based differences in investing can create a "diversity
premium”--groups of men and women together are more profitable than single-sex groups. In examining the
sources of this effect, she delves into the interpersonal dynamics that distinguish effective decision-making
groups from their dysfunctional counterparts.

In addition, Harrington shows that most Americans approach investing not only to make a profit but also to
make a statement. In effect, portfolios have become like consumer products, serving both utilitarian and social
ends. This ties into the growth of socially responsible investing and shareholder activism--matters relevant not
only to social scientists but also to corporate leaders, policymakers, and the millions of Americans planning for
retirement.

L_Reviews*
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Original Article
Gender Issues
December 2015, Volume 32, Issue 4, pp 279-294

First online: 14 June 2015

What Makes a “Good Job”? Gender Role
Attitudes and Job Preferences in Sweden

Gayle Kaufman &=  Damian White
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am Creating Change
> One Conversation at a Time

Creating Change in the Workplace: Strategies for Managers

The workplace is one of the most challenging arenas in which women and men can begin to address sexist remarks. Power,
relationships, and office protocols all contribute to whether sexist remarks are made, allowed, ignored, or addressed in the work
environment. And attempting to address sexist remarks in the workplace can put one’s job (and therefore financial security) at risk.

Managers who have the requisite job, power, tenure, and standing with a company therefore are best positioned to help promote
change in how women are spoken to and about in their offices. Before getting started, managers might ask themselves the

following questions:

¢ Does your organization promote a sense of personal safety for all employees, including freedom from remarks designed to
make women uncomfortable?

¢ Do the human resources department/personnel policies include a reference to the fact that sexist remarks will not be
tolerated?

* When sexist remarks are made, does management address those immediately and appropriately?

* Do managers and staff feel comfortable and supported in responding appropriately to sexist remarks directed at themselves
or others by a colleague? By a supervisor or higher level management employee?



















Buscar en Iveco.com >
BUSCAr en veco.com

CONTACTENOS CONFIGURADOR  LISTO PARA ENTREGAR  BUSCAR CONCESIONARIO )
CONTACTENOS CONFIGURADOR  LISTO PARA ENTREGAR

PRODUCTO PROMOCIONES USADO SERVICIOS DE POSTVENTA SERVICIOS RED SALA DE PRENSA EMPRESA EMPL

Home / Red / Red de Concesionarios

MR ' UEVO EUROCARGO













31>




0*1# -

2

3










$6 6
$
C F&(D
@ % )
$ - 5
G @A )
%
@ 5 - /




$6 6

B
@ AA
I
" @ 3 %
)4
J
" D
?> - - 0K
?7?







$6 6 >

B !
2 @ AA

?G .2

2H @ 2 - 3% %
/ 4 @ 2

’?*

?) ) - 5

™ B 3% 4 |

#

% &







" (
gl S #% " & (0

++,.,, N N + "L

o+ -+ + O0 + O N

/O O




























